ILNULLAzN1SNLIMIUNAaLns (Strategic review and plan)

N1 igiidnlaauie Adandl Wushauastilvung
(Stakeholder analysis) (Vision, mission and objectives)
NMSAATIRENNLINADN N1531A1ITNAANTS
(Environmental analysis) (Analysis of the firm)
N153ATIEgREIMNSTULAz A LT N153ATIMNANNUNUALNFUNAANUN
(Industry and competitor analysis) (Product and portfolio analysis)
nsiessiyaldyadaulaniduargldssa ANSLEUBNILRDNLBINALNSH 1Y)
(SWOT analysis) (Generation of strategic options)

'

wWwun19nana (Marketing plan)

N1531AIEMLAENALNSNIINAIA N1SNEINTDININNITHAIR
(Marketing and strategy) (Marketing forecasting)

g

wWun1gaLiiuIu (Operational plan)

.

wuud1aaIn1vgsna (Model the business)

-

n1sdssliunaznisAnldannagns (Evaluate and select strategy)

-

n1snsvdaulssiduunasnunuaviunu (Examine funding issues)

p

n1ssfiunN1s3As1siauLELN (Perform risk analysis)

a

n1suduaLazuNugsn lesuauN@ (Present and approve the business plan)

p

N15a LI UIUANILNUSSN (Implement the business plan)
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NSEUUNITINUNUGSNQ (The business planning process)
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