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5 (Defining marketing for the twenty-first century)

ifsegAna vl Wun1sdfisaundsna (Digital Revolution) tu
n1sfidayad1sesiny q indulun1sanfulads dduauaguanig
Nainuans drusagdiayasiny ¢ lanvauinasiils dadulu
N1SLEaNDaLRLIUAUAT du1sall3auiauguA1uinissineg q e
Nagu

NUS115A5UaIUATIUN1TAaIALaY (The CEO must own the
marketing function)

AUl aNITARIABNAULATANSIBL ALV UINNILANIAL
dad15918 Adavn2 (Make sure the marketing department
starts small and flat and stay small and flat)

JNNUNIIUNTITNANTINTERDIaULaraidn7 (Hire only
passionate missionaries)

domnusugnai (Create a community of customers) susuAL
SnduA1 OTOP Husu
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Needs, Wants, and Demands

Q/

= Needs — AnudnTdunugiu n1NiinAIN8nI19NAR
aan ) aaueau 1 gu Iaudntusiaelasuainis ta3as
Yuviu AMulaanne favn15AINg fiavnisidadaan

= Wants - s1uuunis leasudndailungnaivuning
IRUSTFULALAUFUTADNILAU LTU FUTusdamnu
21M15UALLRANNIU YD Uanauzeinegadn

= Demands - A7unavn1s 1IN U NI uduu Inaga1U19
n1sgia(Buying Power) ( itWanaliinanauaAInazaung
wa'lagidga 1 ou agnanuamsdiu usisaitlusu Zen
INUU

www.huexonline.com Human Excellence 6



nIsnaIneaasls ?

s HUASLUMUNITNINTIANUALNIFIANIS eﬁeuﬂﬂamanau”lmuﬁom
Fntuuazfiavn)s earvNAnduiLazaLAIdS 1N TULEE

uantlaaunundu

= (Marketing is a societal process by which individuals and
groups obtain what they need and want through creating,
offering, and freely exchanging products and services of value

with others) T —

& Demands @

. PALFUINIINITARA
Al LUIAUAAUAN (FuA" UBN1s Taxa
ATUNITNATA Uscdunisal)

n1suantlasu , yf
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22 15Aan159NITHIUNISHAIR
(What is the Marketing Management?)

= HuvenansuazAaillunisidannataiiivung
uazdsvanNaNiusiltud s lamiszninenu
Fafiardaviu A1l N155AH1 ATSIRNGNAN
TRUNIUNTSETESTA N15IREY N15Tagsi
dMAUAILAgNATDLNEIER uanaNilev
{NE2TaINUAISIANISIZAIANNADINIG N5
INNITAUANUTUWNUSNUJNA

= (Marketing Management as the art and
science of choosing target markets and
getting, keeping, and growing customers
through creating, delivering, and
communicating superior customer value.)
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g9fssnauas 4 P anveiuilseeima

n1snann (Marketing Mix)

WAnAaUN (Products)

" AUNANUALVDINANAN U
= AEUNIN

= ANS2aNULUY

= silanwai(Features)

= @518uA1(Brand name)

d2ullscdun1inisnanna

'

51A1 (Price)

.

FaIN1IN15ANINU1e (Place)

= 129N (Channels)

= A15A5aUAQN (Coverage)

= N1518and55 (Assortments)
= vinla (Locations)

= SuA1AvIAaY (Inventory)

= A5 uuay (Transport)

natntiiviune

= U550 0us (Packaging)

= YU (Sizes)

= Y515 (Services)

= n155udsenu (Warranties)
= n135UAU(Returns)

www.huexonline.com

= 5198n158uA" (List Price)
= duan

= Fquiieanlv (Allowances)
= 12AN1538

= Waulan1sw1seiu

n15a9Ld3uN156a14 (Promotion)

= ANSaENLENNSUY

= 1519w (Advertising)

= WiknvUael

= A15UszHFUNUS (Public relations)
= A19NA1ANINNSY (Direct marketing)
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nagnsaavndszaEunvnIsnans
(Marketing-Mix Strategy)

daulscaunisdaddunisnana
(Promotion mix)

J N1sdudsu
AstauadIulsedu
(Offering mix) nLand
D > N9 A4 \4
Fuan TaeU oy vy
NANS UsN1S o anA1
R o J NN15R >
s1ATLEUD NUNITUDE St Wviu1g
Uel 1% X : T 1
. 15v9i1
JUNUS
Direct mail,
» Telemarketing
Internet
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4 Ps uar 4Cs

JUY e rﬂm‘\;

s Product s Customer solution
m Price a Customer cost
s Place a Convenience

s Promotion s Communication
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LUIAUARSIUAISIANITNAITNANN 1/2
(Marketing Management Orientation)
= WUIRARTUNINER ;Pmduction %once%t) — ARITNARFUAN
a2ev 15 gnAzna lauacdiuisaga La tau 50 Model T
1avy Ford
= WrResiundnis (Product Concept) - And1 MINKAR
uAMNAMNIN Hy5eandnn suansals uazlinnsuiuilge
NAnALMatNsialilavla) gnA1znalalacsdinisagale
= Wdnc un15918 (Selling Conce[gt) — Andpnn liings
TN dugsunisuls gnea bidunsadaduainiu
Usuraunianissiavnis e
= wwIdasun1Snatn (Marketing Concept) — Andinldf
SHeYINUNITIANITNISAAININE ITUSTaLvnnaal
avAN3g, Iaan19nsziinfiy Needs, Wants & Demands 18y

anAilllu Target markets wazdna duan TNa319ANAY
walanimadsc@ndnmuardsc@ndnanivilaninguaeaiu
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LUIAINNAARIUATTVANISNVANTAAIR 2/2
(Marketing Management Orientation)

= WIRinnugnAi (The Customer Concept) — 39tiunns
TUSN199NAIANIETIE NINTUIIINFIUNTITNHIUN
ANAIERNS InINET §a LaTNIFTIAIINUILFAN 9 TALKININRL
T 1537nn15AnAVaIgnA Lazn1slHuIN1SnanTInUDY
anA1 Tug3nzMavlTu59su Factory customization,
computer, internet llar database marketing software

= Wfasunsaatativdvnu (Societal Marketing Concept)

— AALANDUNAUUUIARAIUNITARNA LADUSLALINUATNVIYGD
UsudgvaruiluaglvifiduwuasgnaAiuasdenu 1ou usn
patagonia nanaunsailuiwiuasiiarii acudana 1%vav
danu1avaa 10%uavni1 15 TiiAnUIgv U TUILINAaN
JUA619 q ewaaNHwaIsTsNTH F LAl Tinitnau
iU 10 hau 8n 2 HaurivIuAunUIaNIUANNYE
Fundau
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fFaN15tU 3 Usenrsnralanuaeauéia

NISHNARLTIS IR

duau
(d3dfn1s Auiluagvasnye)

LUIAANITNAN
1 BedvAl

Wuslna AANS
(Haunanalaluienidasnig) (Jirin'ls)
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AALIUAL KIRIATt 25013 iviane
Starting Point Focus Means Ends

1. WLUIARNIUNISUE

NN9UELLAY ﬁ'\'].saﬂnﬂ%uﬂm

159971 NARNAUN - .
n1SavLdduN15Ue N8N 9

2. LUIAANIUNIFNAR

ARAR ANADINTG N19AAA A1 1518197nAN
e UDIJNAN LBILSUINIS Wana‘lauavgnan

3. LUIAANIUJNA

anAue A uda9nTs NISAAATIYSUINIG pasiiuTaavnilsunain
oEh L One-to-One uax  Aq57gduuivangndl
" o WNTBUWIAMAT gqqysind LLavﬂmmmaaﬂéﬁ
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usInansuvdnTiosasIngfinssuuasinimisiag 9

= §nA (Customers) siavn15 Higher quality, service uas
some customization liuAagnnfsiansIdFuA1 lesudaya
N9 Internet wazunaIfN 9 N15LAaNGaNAINAAIN
aau 1116as1a1 (Price sensitivity) Tun151189niinoian

¥ gnﬁnauﬁﬁﬂmﬂdﬁa (Brand manufacturers) Ussaunuiise
HuInguasdune lulasaA1vlseng 902 NNAUNUAIU
n1saldsNN1sD1e Lasvinlvn lsagay uazazanitlusan
Wan1lansing g naruisadiviuatitanlvi Shelf 2119&udn
dunansuliaansuaniiludviavavnuiavaun

= SuAliin niaduluviag (Store-based retailers) 1sssu
loynnat1gUILSIRI8NISITTNIUDININE N[N 6 FIUNY
US1¥N Direct-mail, iilv&anun, uldnnigu, TV, e-
commerce 619 ¢ §101501ANaUA8N15LAN Entertainment
6119 9 yuALW Aavldamiduai Anssus 9 usu
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fuvifanisdnsaTdnauuazyulgo s

1. Reengineering: mnwmuuomuaamﬂuuwunmamaln
USuilsenatinnszurunisuan (Key process) Fousas
A9UIUN15ALIANITAILTNIUNTNUINaINae

2. Outsourcing : 5ma"ﬁoﬁ€iuﬁﬂ/w§m AALRNYiTvnatinelu
AAN1S ”lﬂdms"ﬁ‘aﬁumuauuﬁmﬁmnm\manwnnu,a.,
fnIunNu zmmun:am‘suuumvummsauwaﬁum
1nNITiaEditavu fipdavdng 1y aANITaINUAY X
fian1sdruau bivaswdulivin Outsourcing ninatin ¥in
Winansfianwauniilu Virtual company efidunsnihian
&u dnanilsEudnsiey

3. E-commerce : ffunuiduaduditiu Virtual products
fu1sauiunIndudl Spec. 57a1 Waula nisdedauas
N1531813u LTlu B2B purchasing
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AuvifansaausaTinauuatfuly s (sa)

4,

Benchmarking : BuNuguuiInsUSulseney
in41"World-class performer uanufjuifinnuuaziauisy
11w “Best Practices”

Alliances : WUSHRS- NRNNENEINIRSEFUAINEET
Tnaa iy wasuutlufivniadng dfudiunigsnag

Partner-suppliers : 3nnpndisinnandiaasviaiest
uRaunniudassia ualiauiidaiia vinvulnade
willaultluudununuianig

Market-centered : annAnLLIvITUNNUSEANNEANUN
uRouiludaudvuainadiunainsiie q (Market
segment)

Global and Local : 3nntiua1alunastiu iuvsranitedu
seaulan lWu Glocal

Dg—_zcentralize% - 971AL6N Iun1sdeerulanndeuu tilunis

Wy TiaugiatuuAwtineuiiiiu Intrapreneurship ‘lu
SEAUANNINTGU
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Suvhinnseaindnsaldnauuasydulgo s

1.

2.

3.

4

ustomer relationship marketing : 3nLANYILUUSIENTT
Nz NANNTUNUSALFNAT ILARAT L5 Tussezen
AIN1sIRauuIiugna1 SuA1 naataannnalviie
A1 l5u1nnI

Customer lifetime value : 3nn15vinAr ls8uausias
51815 Wnen15u18 TlGag 9 naan Waguulluigua
duaniinuInTdudnina luarasraincninia uazdu
anA1lvdganunanisiiuunaan o

Target marketing : anwpN1an AU Wdsuglufanis
nuanasftdaNsaanguanapiivuran lenanuadiu anain
ivunamin lengauazidadiuaniinagisniinaulaanis
untavilu tinmndan tinviasian s78015A372969 9
Internet newsgroup

Customization : nnLANLFUAFUANUTAU q NULANN 9
auTu Target market tasullu nguiiinuraniiauiilu
taanaiu (Individual) uazanuiivanu datdualyins
ANBULIANITAIZNALLAALSE
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fuvhinnseatndnnsa Tinauwasfuly 6 (se)

5. Customer database : mnmsLnumauamseﬁamaeanmu,ma.,
518 WAva1aY UsEEnnsAans nﬂs'lﬂﬂsviﬂ‘ﬁumaoanm
LﬂaumﬂumsmwmuﬂmmwuﬂﬂsugnmLwammsummu
na1n (Segment) 1nd 9 LLauLLuaTuuwﬁauaﬂ‘lumauammuu

6. Integrated marketing communications (IMC),: “n138a&13
N1SAATALULASUIAZEY MGG WAMNITANUIINIST LN
Tasauniiln, g N5 lawinaueisnin 9 wasuituldgindayiian
paAvianadu IRaSAATWANBOINSIFUAT VITNNANRASITUAN
duUNNannany

7. Channels as partne :a'mmemm'munawmuaﬂmm
Lﬂaguutﬂuw'uémm wﬁaudoﬂmmmmm”lﬂmanmmuaﬂmu
(Final customers)

8. Every employee a marketer : 101ANARI131UNITHAINYN

L‘WEN MR UIE FULFUUINAT Lﬂaﬂutﬂuwunmumnﬂuau
3jutiugnan (Customer-Focused)

9. Model-based decision making : NNLANAAFUTIINNUSINGTD_
dayandng wasuiiiun1sTgrawiaadaaznsvinuuudiaa v
N1V TUAAIAF
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