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2.1 431n19znann (Market Summary)
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2.4 ANNABINITUBIAAA (customer/market needs)
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ﬂﬁﬁatﬂﬁ‘ﬁzﬁ@:wﬁﬁﬁ'u (Competitor Analysis)
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3. ﬂ’l’ﬁLﬂiﬂzﬁ‘[ﬂﬂ’lmquﬂﬂiiﬂ (Opportunity and Threats analysis)

3.1 N199LAT1ZUIeN14 (Opportunities)
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4. daguszasAuazilszinunianisnann (Objectives and issues)

4.1 WusNa (Mission)
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4.2 N133LAzaNINLIAaaNNTe Tl (Internal Environment Analysis)
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45  iladafdanasanaindnia (Keys to Success)

(K11 NNFINANMUITBINARS I NaTn@aNanBLnsaL N ~Word of mouth )
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5. nagnfin1seain (Marketing strategy)

5.1 pAaNALINUNNeE (Target Markets)
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N sUanwnl (Features)
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A. WIN9IULNY (Sales Force)

PN\
S
R

Developed by Apirak Kanchanakongkha Version 1.2 9-Jan-07 14 /17



Q. N199UU4d4 (Transportation)

6.  wWulN1IANIS (Action Programs)
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7. Wilszanun1an1sAana (Budgets)
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8. N15AUANNINNISAATA (Controls)

8.1 N17A1HUN1Ta34 (Implementation)
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8.2 N193ARIANININNITAANA (Marketing Organization)
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